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Corrigendum

Ho Ngoc Ninh, Mai Tien Huy, Lai Phuong Thao, Nguyen Tat Thang (2026) "ICT Adoption Intention Among Household-
owned Tourism Businesses in the Era of Digital Transformation", 34(1), pp. 33–50.
https://doi.org/10.3311/PPso.40399
When the above article was first published online some minor mistakes on page 6, Table 3 on page 8 remained. This has 
now been corrected in the online version. The correct version of page 6 and Table 3 is published in this paper.

Corrected data on page 6:
Meanwhile, 36.0% were young adults (18–35 years old), 

and 13.0% were seniors (above 55 years old).

Corrected Table 3 on page 8:

Table 3 Characteristics of the respondents

Characteristics Frequency Percentage

Sex

Male 114 57.0

Female 86 43.0

Age

18 – 35 years (young adults) 72 36.0

36 – 55 years (middle-aged adults) 102 51.0

> 55 years (seniors) 26 13.0

Education

High school or less 108 54.0

Bachelor/Diploma 84 42.0

Postgraduate 8 4.0

Technology application

ICT infrastructure/connectivity

Wi-fi 183 91.5

4G/5G networks 154 77.0

Communication and interaction tools

Email 26 13.0

Messenger 97 48.5

Zalo 174 87.0

Online presence and promotion

Website 7 3.5

Social networking (e.g., YouTube, 
TikTok, Facebook) 112 56.0

Online booking and travel platforms

Agoda 10 5.0

Traveloka 13 6.5

Online payment applications

E-Wallets 11 5.5

Mobile Banking Apps 200 100
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